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Computers:

How they are used in the field of Marketing


The world of business today could not be where it is if it were not for the usage of computers. Computers affect everyday-living, and the world could not thrive as well as it does today if computers did not exist. Computers exist within traffic signals, microwaves, cell phones, and practically any electronic device. Computers are particularly helpful in my field of study. Right now, I am enrolled in the University of Southern Mississippi, and am currently studying marketing. Marketing is basically an aspect of business where marketing professionals help companies sell ideas. Though this field of study may seem to involve psychology more than the use of technological tools, the use of computers is still important to the field of marketing. In Marketing, computers help in three main aspects: the collection of data, the processing of data, and the output of data into the business world. Because computers can aid the field of marketing in these three aspects, one will see how computers can be extremely useful to the study and application of marketing. 

As previously indicated, the first aspect of marketing that involves computers is the process of collecting data. In Marketing, there is a specific branch of Marketing called “Research and Development.” Through Research and Development, Marketing professionals research the market in which they are selling the item, and they determine the best possible item, as well as the best possible way and place to sell the item. In order for the professionals to collect data, they use computers to take surveys of consumers. With computers, Research and Development analysts can accurately pinpoint the demographic that should be targeted. They can split information down into databases, which organizes the data, and then allows the data to be manipulated. After the data is manipulated, it goes to the next process: processing of data.

Once the data has been collected, Marketing researchers take the data, and try to make the item have a certain appeal to the best possible target. For example, if marketing researchers were looking for a market to sell pet toys, they would not try to make it appeal to kids. Rather, they would attempt to make it seem like an item that a pet-owner would want to purchase. By taking the data and processing it, they can tell where most pet-owners live, and what their income is. With this, they can find the best possible price to sell the most possible units. By using computers, computers can organize the databases, and create complex financial formulas that would determine the best possible outcomes in most business situations. Though the processing of information may seem like the most important aspect, Marketing actually focuses itself on how to appeal to the market which in essence, is the third aspect: the output of data.


The main objective of Marketing is to appeal to consumers. In order to do so, Marketing professionals use computers to create advertisements in all forms of media. The most common form of advertisement is print advertisement. Print advertisement can be found in newspapers, magazines, billboards, and many other places. Though advertisement can be found all over the world, two types of software are used to create advertisements. The first software is called “Adobe Photoshop.” Photoshop allows graphic designers and Marketing firms to edit photographs, and create dazzling images on their computer. The second software takes these images, and puts the text and ideas onto them. It is called “Quark.” Both of these software titles are extremely expensive, and require a lot of knowledge to use. However, if used properly, they prove that computers can help the successful execution of marketing skills. Another form of advertisement is in the field of video production for commercials. Today, with the help of computers, video production can be easily done in a matter of hours, as opposed to days or weeks. There are many different software titles that work for video editing, however the most widely used titles are Apple’s Final Cut Pro, and Avid. Computers are also responsible for carrying the message that marketing firms wish to send out. Through the utilization of websites, marketers use computers to spread their advertisements across the internet. These advertisements can come in the form of pop-up windows, banners, or web pages. Considering all these forms of advertisement, marketing professionals could not be as successful in selling ideas if it were not for the invention of computers.
To conclude, it should become evident that without the use of computers, advertisements could not be as cutting edge as it is today. Also without computers, research and development professionals would not be able to collect and process data or statistical figures. The field of marketing thus has a dependency on computers, and in the end, it turns out that computers play a large role in the jobs of marketing analysts, researchers, and advertisers. 
